Data Mining Based Decision Support System for Super Market
Most Super market is sales driven organizations operating in a competitive market. In order to outperform their rivals, they are looking for new ways to find customers and quicker/better ways to serve them. The sooner a potential customer can be tackled in the decision making process, the higher the chances of converting that prospect into a customer. And here comes the “Data Mining Based Decision Support System for Super Market” into the picture. Data Mining Based Decision Support System for Super Market generates sales leads from information about customer behavior online.
Data Mining Based Decision Support System for Super Market can tell organizations: how visitors arrive at their site; where they buy most of the products at the Super market; what percentage of visits results in sales; what may cause visitors to leave without buying; and what kinds of information or products visitors are searching for. In an online environment, a Data Mining Based Decision Support System for Super Market when the visitor has entered, what was looked for, and when and how they left. Through cookie files and user registration techniques, the online business people knows a buyer’s (or a prospective buyer’s) identity and the scope of the user experience.

The web servers that run the enterprise’s web site record every click of every user’s mouse into logs of electronic user behavior, which can then be loaded into a Click Stream data warehouse and analyzed.  Data Mining Based Decision Support System for Super Market offer a treasure of information on user behavior and market insights that would otherwise be expensive or even impossible to obtain. These implement a unified customer relationship data warehouse that spans all customer-facing functions and gives the enterprise a picture of total customer relationship for the first time.

Description of Project

A Data Mining Based Decision Support System for Super Market is the recording of what a computer user clicks on while Web browsing. As the user clicks anywhere in the webpage, the action is logged on a client or inside the Web server, as well as possibly the Web browser, routers, proxy servers, and ad servers.
Use of click stream data can raise privacy concerns, especially since some Internet service providers have resorted to selling users' click stream data as a way to enhance revenue. While this practice may not directly identify individual users, it is often possible to indirectly identify specific users, an example being the AOL search data scandal. Most consumers are unaware of this practice, and its potential for compromising their privacy. In addition, few ISPs publicly admit to this practice.
Since the business world is quickly evolving into a state of e-commerce, analyzing the data of clients that visit a company website is becoming a necessity in order to remain competitive. This analysis can be used to generate two findings for the company, the first being an analysis of a user’s click stream while using a website to reveal usage patterns, which in turn gives a heightened understanding of customer behavior. This use of the analysis creates a user profile that aids in understanding the types of people that visit a company’s website. 
Data Mining Based Decision Support System for Super Market can also be used to improve customer satisfaction with the website and with the company itself. Both of these uses generate a huge business advantage.
